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Authors must set up an online account. On a separate title page, the contact author must provide the
names of all authors, their professorial rank, department, and university. Contact information is required
for the lead author only. The title page and the main document (including the title, abstract and key
words) should be uploaded separately. Tables and Figures should be placed at the end of the main
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Human subjects’ permission: Research involving human subjects will be reviewed only after the Editor
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A scanned copy of the IRB approval should be uploaded with the cover page and main document. There
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Ethical conduct: Manuscripts should consist of original unpublished material. Authors should include a
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Specific guidelines: The Publication Manual of the American Psychological Association (6th edition)
should be used as a guide for manuscript preparation. The following specific guidelines apply to FCSRJ.
Most manuscripts should not be longer than 6,000 words. The 6,000 words include the abstract, the body
of the manuscript, references, tables, and figures. Manuscripts should be double-spaced, in 12 point
Times New Roman font, and they should not be right-justified. The title of the manuscript should be 12
words or less in length. The abstract should include the problem, the participants, the methodology, and
only four or five most important results or findings. The abstract should not be longer than 100 words. If a
manuscript is longer than 6000 words, authors should contact the Editor before submission.
The manuscript should consist of: introduction and purpose, review of literature, methodology, results or
findings, and implications. The introduction should present the problem and explain why the problem is
important. The review of literature should explain the theoretical implications of the research. Hypotheses
or research questions should be stated in the review of literature. The methodology section should
include: instrument, variables, sample, data, and statistical methods. The methodology section should
explain the research in sufficient detail so that a reader could replicate the research. The results section
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The implications section should include any theoretical consequences of the analysis and should explain
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should explain any weaknesses that were revealed. References should be prepared following the
Publication Manual of the American Psychological Association, 6th edition. The reference list must match
the citations in the text. FCSRJ does not publish footnotes. FCSRJ does not publish colored pictures or
colored graphs.

